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Award Judging Criteria#

As Individual 
Housing Estate*
(respective property management 
office will be awarded too)

Top Saving
Gold, Silver, Bronze^

- Percentage of residents who have successfully saved energy in at 
least 50% of the SSR event days 

= No. of residents who saved energy in at least 50% of the SSR event days ÷

Total no. of residents in that specific housing estate x 100%

As Individual 
Property Management 
Office (PMO)

Top Average Saving
Champion, 

1st runner-up, 
2nd runner-up

- Average energy saving per resident of each estate

Top Smart Saving
Champion, 

1st runner-up, 
2nd runner-up

- Percentage of residents who used specific smart product to 
participate in SSR event days 
= No. of residents who used specific smart product to participate in SSR ÷

Total no. of residents under that specific PMO x 100%

Smart Energy Saving
Kiosk Promotion
Gold, Silver, Bronze^

- Each property management office/shopping mall will have its own 
unique “Referral Code” (e.g. HYS009)
- The total number of uses of each “Referral Code” will be 
counted (only the first record from each player per day will be 
counted)
The campaign is tentatively scheduled to end in September.

As SSR Estate Teams / 
Self-formed Teams+

Pioneer Awards for 
Energy-Saving Promotion
30 awardees in total 

- To promote SSR proactively via diversified channels&

- Please refer to Annex for detailed judging criteria

* Must be estates installed with smart meters
# Please refer to Annex
^ Reach specific percentages
+ Nominated by PMOs
& Displaying posters on event days is a mandatory item and no scores will be awarded for it

“Summer Saver Rebate”(SSR) Recognition Scheme for Property Management Offices (May 2025 – Sep 2025)   
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Annex : SSR Recognition Scheme for Property Management Offices – Judging Criteria

PMO - A PMO - B PMO - C

Estate Residents Smart 
Gadget 

User

Residents 
who have 

successfully 
saved energy in 
at least 50% of 
the SSR event 

days 

Total 
Saving

Estate Residents Smart 
Gadget 

User

Residents 
who have 

successfully 
saved energy in 
at least 50% of 
the SSR event 

days 

Total 
Saving

Estate Residents Smart 
Gadget 

User

Residents 
who have 

successfully 
saved energy in 
at least 50% of 
the SSR event 

days 

Total 
Saving

A1 1000 100 900 1000 B1 2000 50 1200 3600 C1 300 25 275 300

A2 500 40 300 700 B2 1500 40 800 700 C2 200 25 125 290

A3 400 20 250 500 B3 500 30 300 700

A4 200 10 150 300

Total 2100 170 1600 2500 Total 4000 120 2300 5000 Total 500 50 400 590

Top Saving
Gold, Silver, 
Bronze#

A1
= (900 ÷ 1000) x 100% 
= 90%

B3
= (300 ÷ 500) x 100%
= 60%

C1
= (275 ÷ 300) x 100%
= 91.6%

Top Average 
Saving
Champion, 
1st runner-up,
2nd runner-
up+

= 2500 ÷ 2100 = 1.2 = 5000 ÷ 4000 = 1.25 = 590 ÷ 500 = 1.18

Top Smart 
Saving
Champion,
1st runner-up,

2nd runner-up*

= (170 ÷ 2100) x 100% 
= 8%

= (120 ÷ 4000) x 100%
= 3%

= (50 ÷ 500) x 100%
= 10%

#Top Saving:  Gold (≥ 75%), Silver(65%-74%), Bronze(55%-64%)

2nd runner-up

*Top Smart Saving: Champion (Highest %), 1st runner-up(2nd highest %), 2nd runner-up (3rd highest %) 

In case of any dispute, CLP Power Hong Kong Limited reserves the rights of final and conclusive decision.

Champion1st runner-up

+Top Average Saving: Champion (Highest Average Saving), 1st runner-up (2nd Highest Saving) , 2nd runner-up (3rd Highest Saving) 

Gold Bronze

1st runner-up

Gold

Champion

2nd runner-up
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Annex : SSR Smart Energy Saving Kiosk Promotion– Judging Criteria

PMO - A
(Referral Code：CH01)

PMO - B
(Referral Code：HY09)

PMO - C
(Referral Code：MT11)

Smart Energy 
Saving Kiosk 
Promotion
Gold, Silver, 
Bronze^

Total number of uses of 
“Referral Code”：600

Total number of uses of 
“Referral Code”：1200

Total number of uses of 
“Referral Code”：300

Total number of uses of 
“Referral Code”：

≥1000 500-999 ≤499

- Each property management office/shopping mall will have its own 
unique “Referral Code” (e.g. HYS009)
- The total number of uses of each “Referral Code” will be 
counted (only the first record from each player per day will be 
counted)
The campaign is tentatively scheduled to end in September.

After player answers 3 questions and 
enters their CLP account number, 
they will be directed to the referral 
code input page:

Please enter a six-character referral 
code containing both letters and 
numbers, then press "Confirm". If not 
applicable, please press "Skip".

Once confirmed, the code will be 
counted toward the total usage count 
for the respective property 
management office.

Silver Gold Bronze
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Annex : SSR Recognition Scheme for Property Management Offices – Pioneer Awards for Energy-Saving 
Promotion Judging Criteria

Criteria Details Score 

1 Diversity of promotion 
channels&

To promote SSR via multiple channels, including: 
❖ Electronic channels; or
❖ Communication groups; or
❖ Estate Website/Social Media Platform/Mobile App; or
❖ Verbal Appeal by Security Guards; or
❖ Other Channels.

Please provide photos or videos for demonstrating the usage of promotional 
channels. 

40

2 Creativity Promotional ways which demonstrates uniqueness and originality 30

3 Residents’ feedback Residents provides positive feedback related to SSR Promotion, such as:
❖ Comments on Estate Website / Social Media Platform; or 
❖ Opinion Form / Letter of Compliment; or
❖ Others.

30

&Displaying posters on event days is a mandatory item and 
no scores will be awarded for it.

• PMOs need to submit (through email) a nomination form (to be provided by CLP), together with photos with caption or videos for 
demonstrating promotion actions taken. 

• Nominated units could either be a SSR Estate, or self-formed team (e.g., Property Manager A + Security Guard A + Security Guard B).  
Maximum team size for both types of unit is 10 people. 

• Awardees will receive a trophy, and each individual team member will receive a gift also.  Awardees may be invited to participate in video 
shooting, for usage of SSR Award Scheme publicity in future.  

• Internal assessment and selection will be conducted. CLP will make final decision on the award result, without appealing mechanism.  

In case of any dispute, CLP Power Hong Kong Limited reserves the rights of final 
and conclusive decision.
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